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For us, this is the symbol of
a business philosophy that never gets old

In the 80’s-90’s, at Children's Hospital I.
every 3 over 10 children undergoing
surgery could not make it. It was simply
because they only food was tube-fed
diluted plain porridge. Nothing else.

At that time, a hospital's clinical nutri-
tionist had conducted studies and
searched for ways to prepare a meal for
tube feeding from raw materials on her
own. It was something that, under the
conditions of that time, no one believed
she had any chance. Nonetheless, she
succeeded, and managed to save many
lives, for many years, until imported
products were available on the market.
All were done with only ordinary cook-
ware's

And of course, with a blender.

Now, fifteen years later, the nutritionist back
then became a founder of our company. We
also have a wide range of nutritional prod-
ucts, besides tube-feeding nutrition prod-
ucts. These products are, definitely,
produced using state-of-the-art imported
assembly lines. The old blender, however, is
not forgotten because of that. It becomes our

s philosophy, that each of our prod-
ucts, first of all, is not to seck profit.

Thus, when you sec our products some-
where, don't think our business philosophy is
printed on the price line.

It is invisible, something you can only
connect with via the image of a blender in
mind.

Or, should it make thing a little casier, is
shown through our logo on the packaging.

05
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ESTABLISHMENT & DEVELOPMENT HISTORY
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1989

Dong Tam Food Facility under
Children's Nutritian Center was
established 1o research and
produce products for children
malnutrition prevention and
hospralized  seriowsdy il
patients feeding,

1995

Stccessiul creation of Enalaz - the
first type of food fed through
gastrostomy  tube  In Vietnam,
partly contributing to  the
treatment of hospitalized seriously
Il patients throughout the country,
at only 1/10 imported product

price

2000

Establishment of Dong Tam
Nutrition Food Joint Stock
Company, the stccessor of
Dong Tam Food Facility with
NutiFood brand.
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2001

Successiully researched and created Pedia Plus - the
fiest special nutrition formula for anorexia children in
Vietnam

For the first time in Vietnam, Iifecycle-based nutrition-
al product fine was introduced: Nuti Mum for
pregnant women - NutiSmart for brain development
in childeen under 3 years ald - Nuti Vita for children
height developmiznt - EnPlus for the elderly, patients

2002

Successfully researched and
created Diabetcare - The first
special nutritional formula for
diabet pathents in Vietnam
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Nutifood Company participated in
founding and  operating  the

“Nutritional Support for Poor Patients”

Fund, providing free nutritious food
to over 10,000 poor patients in
hospitals nationwide,

2005

Opening Ceremany of the first
liquid milk factory at My Phuoc
1 Industrial Zone in Bink

Duong.

NutiFood | o

2011

Instaltation of the first Ready-made
Powdered Milk production fine in
Vietnam, with Muti 1 Ready-Mix
Milk product

2016

® Opening Ceremony of Cao Nguyen NutiFood
Factory in Tea D Industrial Zone Gla Lai Proviece.

® Sarted developing daily nutritional food for the

2015

Swned the Cooperaion Agreement with the Natanal
Coordination Board of Project of developing physical
strenggth and statare of Vietnamese pecple in the phase

2014

® 2014 copanied the T5t imernational U19 Cup - Nutifood
Ciap in Ho Chi Masth Cty, with participation of U19 Japan
team - U195 AS Roma, U149 Tottersham Hatipur and U19 YN,

2013

® introdoction of NutiFin - The first Specal mmiton product for
obese/oververight children in Vietnam,
® Signed s comprehentive nubiition sponsoehip contract for

2012

& Saccesstul ressarch and creanon of Geow Plus by Nurifood - The
First special nutrition prodacts for stunted & malnowished
chiddren in Vietnam, helping 1o decease the rate of shanted

whole family, including Muti 100% Fresh Mak, Nuti 20112080 (Project 41) and conducting g acttien aysing a0 inprecedented foothall fever all over the Hoang Anh Gia Lai « Anendl - IMG Academny, nutriton chaledren in Vietnam
Yogurt, Nuti Say Milk . in Gia Lai and Ha Nam, Hau Giang, Binh Dink, Dong Nai Counry, spansarship for 13 Vietnam foatball tesm 1o compete *  Grow Plusby hanored as the best-selling
HIMC ® Main sponsorship of the: 2nd South Eaxt ksla Open Cup - Fo thhe very fitst i P in Vietram in the segment of special treatment products for

NutiFaeed Cup in Hanel andchety panied U15V playeestop
intemational competitions until the end of 2014

®  Signed the contract 1o establsh Mutdood - Arsenal - IMG
Football Acaderny, enmoliment for the first tourse starbed
from June 2015 in provinces and cities naticewide.

ehilidren in 3 comsecutive year 2016 - 2017- 2018

a —

2017 2018 2019

®  Geow Phus of NutiFood was honoeed a3 the Best Sefling Product MutiFood factary in Binh Duong was centibied 1o meet US FOW standards and
In Vietnam, Children Special Treatment Milk Category in 2016, exparted the first Pelia Fius batch 1o the US market
and then for 3 consecutive years: 2016 - 2017 - 2018 Launched NutiCafe Fresh lee Milk with lce Flash extract and cold condensation
® Invvested in the approcienatedy 1,000-ha Phuoc An Coffse Farm at eechnology, successfully "packing” Vietnamese joe-milk coffee, with an ambition to
legenthary CADA kand - where the French introduced the fist biing Vietnamese culinary cultiee 10 the world.

Robusta coffee plant to Vietnam, where peoduce Robusta coffee Sigried with Swedish Backahll Geoup to invest in an crganic milk production factory
besens at the best quality in the world. in Sweden.

« Launched a joint venture bety Food and Jap Asahi Food Group,
launching the product "Wakodo with Formula consulted by NutiFood”

* Signed a partnership with Golf Legend Greg Norman to bring Vietnamese
coffee culture to the world,

« Announcement of NutiFood Sweden AB factory operation in Sweden

Main spansorship of the National Football Championship NutiCae Y League 2019
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‘ Do our best to contribute to improving the stature and the
condition of the Vietnamese.

 Satisf _-;speck nutritional needs for
each age and various diseases,
contribute to the overall physical
development of Vietnamese.

Contribute more to programs related to public
health and society.

To train and create the best conditions for the Vietnamese talents
to have the opportunity to devote for our country.

VALUE

Integrity

Benefit for health
Carefor people
Treatment fair

NutiFood
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N IS TOP 3 LARGEST DAIRY COMPANY
. 250/ IN VIETNAM*

100,000 5,000
10,000

Internal resources

TOP

GrowPlus+ is pioneering product of malnutrition in the world
2 3 consecutive years (2016,2017,2018)
Keep No.1 in Vietnam for specialty powdered milk
""‘j':. '_ for children, No. 1in Vietnam for ready-to-drink formula milk

¥in 2017
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STR-\ONG AND LARGE ‘
IR RIS SYSTEM

works on many areas: milk & nutrition, agriculture, coffee, farm.....

200

)

100,000 5,000 .00 ———

L i J

- ENDCONSUMER
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INVIET NAM

NUTIFOOD’S FACTORY

at Ha Nam (8 Hectare)]

NUTIFOOD'S FACTORY 1

at Hung Yen (6 Hectare)

NUTIFOOD'S FACTORY
at Gia Lai (7 Hectare)

NUTIFOOD'S FACTORY 2

at Hung Yen (12 Hectare)

PRODUCE: ALL PRODUCTS,

INCLUDE COFFEE
o, ) .

© *NUTIFOOD’S FACTORY 2
NUTIFOOD'S FACTORY 1

at Binh Duong (14 Hectare)

at Binh Duong
Is under contruction (22 Hectare]
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THE FARM LOCATED IN
CENTRAL HIGHLAND

With an average height of 650m (2,132 ft) above the sea, Gialai-Kumtum
(Pleiku) has temperate climate with an average annual temperature of
23.6°C, highest in April (33.6°C) and lowest in January (17.6°C).

With an average height of 650m (2,132 ft) above the sea, Gialai-Kumtum (Pleiku) has temperate

climate with an annual temp of 23.6°C, highest in April (33.6°C) and lowest in
January (17.6°C).

5 - i >y J“}w ”y 5 rEsy B
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NUTIFOOD FARM DATA MANAGEMENT SYSTEM: DATA FLOW OF SCR, ISRAEL

FARM INTRODUCTION

Total land area: 620ha, in which:

+ Area of barn: 24.6ha Camp 1 + 26.9ha Camp 2 =
51.5ha.

+The remaining area is grass and corn land

The average height of the farm is about 700m above
the sea level

Average annual temperature: 21.6 0C

The biggest advantage of the farm is the cool climate,
favorable for the development of dairy farming.

ow

Scale : 8,000 flock.

- Existing scale: 7,000 total herds, of which 3,400 milking
cows, current average milk :25kg / head / day.

- Future scale: expected to increase to 12,000 herds in
2020.

Breed and origin of breeds: Holstein Friesian, Yersey cows
and milk hybrid combinations were bred at the company
and imported from Australian / Newzealand companies.
Specifically:

+ Australian Exports Pty Ltd.

+ Australian Livestock Exports Pty Ltd.

+ Welard Rural Export Ltd.

+ Australianay Rural Exports Pty Ltd.

+ Frontier International Agr Pty Ltd.

NutiFood
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QUALITY MANAGEMENT SYSTEM WEARE PROUD OF
NUTIFOOD’S PEDIA PLUS
EXPORT TO USA WITH FDA APPROVA

FDA 01 2018

Cmmm: of Rzmnunn

with the
Tnited States
FFoob anb Brug Adbministration

FDA - HOA KY

* k&
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FOR A VIETNAM

WITHOUT MALNUTRITION AND STUNTING

il 2

For every 10 children
who had surgery, 2 died

Malnutrition -
Stunting Rate was 31.9%

I 00, during teign 1o rursl aress, MutiFood
Sounddess were really comoemed that malncurish-

et s shunt were Guibe COMTGN BMOng cg
childven. The statistics 2t that time ihowed that =
the rate of mainowithed and wusted chikdnen o e

e 5 yeaes old was 3195

Effective nutrition
for malnourished
and stunted children GrowPLUS +
1 was officially available
!

in Vietnam market.

! ﬁ In April 31, GrowPLLS + product wis
officially relessed, Bacoming the fidt
onser pOGUCE 10 appear in Vietnam.

Clinically tested, ,
trusted by 93.4% mothers L

Quality was confirm £

December 2012 ta May 2013, GrowPLUS + of MutiFood went
thecugh clinical teits conducted by the Mational institute of
Musrition and the results showed that the product was defiritely
ftective foe babiet, helping them guin wesght - increating good
height ewer 3 menti of ua,

GrowPLUS+ by NutiFood was introduced

Laying the seeds of hope

In 2010, NesiFood prouly ploneered to research and
& prohact for special subjects such 1
unind childen it an

- NUTRITIN SYSTEM + GOOD TASTE® It i the secret

loving the taste of i, 1o quickly receiving aed

o unsing.

-

-

Welcome brand ambassador

Representing the aspirations
and determination to rise up

Cups of milk every day

1M THE JOURNEY OF “FOR A VIETHAM WITHOUT STUNTING
& MALNUTRITION™

GrowPLUS + by NutiFood
was proud to be Vietnam's No.1 Product

for malnourished and stunted children in terms
of consumption for 3 continous years

nutrition experts had beouht uneapected et “GrowPLUS « of

in terms of eomaumption vohame"

GrowPLUS + by NutiFood became
Vietnam's Mo. 1 ready-mix nutrient milk
in terms of consumption

GrowPLUS
childeens bt aho helped mother save Gme. easy for chilkdeen to
censume aywhere, anytime.

GrowPLUS + by NutiFood was proud to be
Vietnam's No.1 Product for malnourished
and stunted children in terms of total consumption

20162017, the dechs
umespected rewhts GrowPLUS + of Nutifood was the No. | special peatment product for
thidren in e f conurrgtion woume

0



IN 3 CONSECUTIVE YEARS OF 2016, 2017, 2018, GROWPLUS FROM
NUTIFOOD FOR MALNOURISHED CHILDREN HAVE BEEN STAYING
NO.1 IN CHILDREN'S SPECIAL MILK INDUSTRY IN VIETNAM
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(GEUESD oy NutiFood

launches the program

1 MILLION

Cups of special milk every day

for children who are malnourished, stunted and slow to gain weight
IN THE JOURNEY OF
“FOR A VIETNAM WITHOUT STUNTING TRITION™
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NUTIFOOD PORTFOLIOS- 160 SKUs++

SPECIAL MILK INDUSTRY

For children who are malnourished, Premium specialized nutrition
stunted and slow to gain weight For anorectic kids, overweight and obese kids

ELDERLY NUTRITION PRODUCTS CHILD NUTRITION PRODUCTS

Nutritional salutions helps bulld strong bones, for ekderly people,

patierts. arevesta daters, abatics o phe-diabetics Speclalized mutrition for healthy digestive system,

brain development, height development

NUTRITION FOR NORMAL

NutiFood | o

DIAMOND NUTRITION PRODUCTS

FOR CHILDREN

for height giowth, bsin development

GLOBAL NUTRITION STANDARDS

rom GERMANY

FOR ADULTS, SKINNY PERSON
G it e elderty, patients who

Support mustuloskeletal Health - protect srticular cartitsge
For diabetics and pre-diabetes




NutiFood

SUCCES




ABOUT NUTIFOOD NuﬁFood | o1

" CONSCIENCE in Business
Doing business with

the of a physician created HAPPINESS for Families,

" =W ) ENTERPRISES AND SPREAD TO C ERS IN THE COMMUNITY AND SOCIETY

I__‘ ™
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A team of doctors and nutritionists understand physical Heavy investment in R&D and Factory - Technology assembly
conditions of Vietnamese people. line to produce good and effective products.

VND 200 billion

o 5
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HELPING
THE COMMUNITY
HAVING
DIFFICULT CIRCUMSTANCES

ENHANCE PHYSICAL STRENGTH AND STATURE

OFTHE VIETNAMESE FUTURE
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HUMAN RESOURCES MANAGEMENT
STARTING FROM THE HEART

“Inheriting the experience and capacity from senior members of the Board
of Directors, as well as colleagues, many of whom coming from multina-
tional companies, filing the DEVOTION of NutiFood, and contributing to
building a NutiFood with its own identity like how it is today ”



DEVELOP A TEAM OF SUCCESSORS
FOR SUSTAINABLE SUCCESS
ASPECIAL METHOD OF NUTIFOOD
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SHAPING A OWN APPROACH

MODEL &
TO DEVELOPING
LONG-TERM TALENT EXPECTED OUTCOMES

THERE ARE 5 IMPORTANT COMPONENTS FOR SUSTAINABILITY BUILDING &

NUTIFOOD IS NOURISHING THE BELIEF OF COMPLETING THE 2020 TARGETS IN TERMS OF
SUCCESSFUL ENGAGEMENT

PERSONNELS AS FOLLOWS:

BEQUEATHING AMONG
generations of leaders

_,}) e
i @ MIDDLE MANAGEMENT POSITIONS \
SHARE - ) |

CORE VALUES

el Long-term CORE LEADERS
achievements & investment plan _ :
rewards f \ )
= PRIORITY IN DEVELOPING FROM
Training BaseDon [ gy ) INTERNAL SOURCES
NutiFood practical ( )

platform




2030

Journey Just Begins
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The leader in Vietnam's specialized milk industry,

developing the family daily nutritional food industry
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CORE COMPETITIVE
STRATEGIES

W
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'EXPANSION, MA
| AND PARTNERSHIP -.

' DIVERSE INNOVATION |

DEEPLY
UNDERSTANDING
CUSTOMERS o EXCELLENCE

| DIVERSE
. PORTFOLIOS &
. BRAND EQUITY

STRONG
. DISTRIBUTION
“.NETWORK (*).

NutiFood owns some distribution centers by
itself in top key cities such as HCMC, Hanoi,
Danang, Cantho, Dong Nai etc.




