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| numeri dello scenario digitale in Germania

Fatturato e-commerce per i principali paesi europei (in miliardi di euro) per I'anno 2022
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Fonte: European E-Commerce Report 2023
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| numeri dello scenario digitale in Germania

Adozione e uso dei device e dei servizi digitali

TOTAL CELLULAR MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION CONNECTIONS THE INTERNET USER IDENTITIES

it B

83.28 121.0 77.70 67.80

MILLION MILLION MILLION MILLION

YEAR-ON-YEAR CHANGE YEAR-OMN-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-OMN-YEAR CHANGE

-0.04% +2.8% +0.2% -4.4%

-37 THOUSAND +3.3 MILLION +165 THOUSAND -3.1 MILLION

URBANISATION TOTAL vs. POPULATION TOTAL vs. POPULATIOMN TOTAL vs. POPULATION

77.9% 145.2% 93.3% 81.4%

COMPARABILITY: M APARA Evree (o) Meltwqter
' i T social

o \BROMOS DIG
SACE -=pNITALIA - EXPORT



| numeri dello scenario digitale in Germania

Uso dei media nella popolazione dai 16 ai 64 anni

USING THE INTERNET VIA A

USING THE INTERINET
LAPTOP, DESKTOP OR TABLET

VIA A MOBILE PHOMNE

95.1% 94.0%

YEAR-ON-YEAR CHAMNGE YEAR-OM-YEAR CHANGE
L+ ] 5 q B P S]

READING PHYSICAL

READING ONLINE
PRESS CONTENT

PRESS COMNTENT

71.9% 68.4%

YEAR-QMN-YEAR CHANGE YEAR-CN-YEAR CHANGE
-2.2% (-163 BPS) -5.1% (-364 BPS)

SOURCE:

COMPARABILITY:
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USING
SOCIAL MEDIA

e

90.6%

YEAR-CMN-YEAR CHAMNGE
+2.3% (+208 BPS)

LISTENING TO
BROADCAST RADIO

o=

83 1%

YEAR CHAMGE

% (-249 BPS)

MNOTES:

POTEMTIAL MISMATCHES:

WATCHING LINEA F'
AND BROADCAS

90.7%

YEAR-OM-YEAR CHAMNGE
-2.3% (-216 BPS)

LISTENING TO MUSIC
STREAMING SERVICES

63.1%

YEAR-CMN-YEARE CHANGE
+4.8% (+287 BPS)

we
are,
social

WATCHING STREAMING

AND ON-DEMAMND TV

71.6%

YEAR-CHN R CHAMGE
+0.1% (+11 BPS)

LISTENING
TO PODCASTS

®

58.2%

YEAR-OM-YEAR CHAMGE
+0.8% (+48 BPS)

€OD> Meltwater



| numeri dello scenario digitale in Germania

Uso quotidiano dei media nella popolazione dai 16 ai 64 anni

TIME SPENT USING
THE INTERMET

&

SH 22M

YEAR-OM-YEAR CHAMGE
+3.1% (+9 MINS)

TIME SPENT LISTENING TO
MUSIC STREAMING SERVICES

1H '|5M

) AR CHANGE
[ 4 MINS)

=0 \PROMOS DIG

SACE A ITALA EXPORT

TIME SPENT WATCHING TELEVISION
(BROADCAST AND STREAMING]

-
3H 23M

YEAR CHANGE
-4.2 (-8 MINS)

TIME SPENT LISTENING
TO BROADCAST RADIO

o=

1H 25M

YEAR-ON-YEAR CHANGE
-6.2% (-5 MINS)

COMPARABILITY:

TIME SPENT USING
SOCIAL MEDIA

1H 39M

YEAR-ON-YEAR CHAMNGE
-2.2% (-2 MINS)

TIME SPENT LISTENING

TO PODCASTS

®

OH 3O6M

YEAR CHAMNG!
% (-9 MINS}

TIME SPENT READI 'RESS MEDIA
(OMLINE AND P AL PRINT)

L1
1H 14M

YEAR-OMN-YEAR CHANGE
-25.3% (-24 MINS)

TIME SPENT USING
A GAMES CONSOLE

o
OH 49M

YEAR-OM-YEAR CHAMGE
% (-2 MINS)

are. . <O>Mel
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| numeri dello scenario digitale in Germania

Share di traffico web per tipologia di device

MOBILE LAPTOP AND
PHOMES DESKTOP COMPUTERS

48.17% 49.71%

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-5.2% (-262 BPS) +6.7% (+310 BPS)

b \BROMOS DIG
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TABLET
DEVICES

L]

2.06%

YEAR-ON-YEAR CHANGE
-19.2% (-49 BPS)

OTHER
DEVICES

0.06%

YEAR-ON-YEAR CHANGE
+20.0% (+1 BP)
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| numeri dello scenario digitale in Germania

Tipologie di siti web e app piu utilizzate dalla popolazione trai 16 e i 64 anni

7355
90.3%
88.2%

38.0%
——
I 15
S %

0%

ET N 5

we
SOURCE: W . COMPARABILITY: T are,
e. 3 <(OD> Meltwater
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| numeri dello scenario digitale in Germania

Tipologie di contenuti video piu visualizzati online

ANY KIND MUSIC
OF VIDEO VIDEO

85.2%

YOY: -0.6% (-50 BPS)

COMEDY, MEME
OR VIRALVIDEOC

©

24.0%

YOY: +11.1% (+240 BPS)

33.6%

YOY: +0.3% (+10 BPS)

SPORTS CLIP OR
HIGHLIGHTS VIDEO

&

9.1%

YOY: -8.1% (-80 BPS)

EDUCATIONAL PRODUCT
VIDEO REVIEWY VIDEO

=  ©

14.3%

YOY: -4.7% (-70 BPS)

15.8%

YOY: [UNCHANGED]

SOURCE: MNOTES:

COMPARABILITY:

o \BROMOS DIG
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VIDEO
LIVESTREAM

Q

17.7 %

YOY: -0.6% (-10 BPS)

INFLUENCER
VIDEOS AND VLIOGS

15.8%

YOY: +1.9% (+30 BPS)

TUTORIAL OR
HOW-TO VIDEOC

X

23.7%

YOY: -1.3% (-30 BPS)

GAMING

VIDEO

16.7%

YOY: -2.3% (-40 BPS)

are, . <O>Mel
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| numeri dello scenario digitale in Germania

Percezione della privacy online e della sicurezza

EXPRESS CONCERN WORRY ABOUT DECLINE COQKIES
ABOUT WHAT IS REAL HOW COMPANIES ON WEBSITES
vs. WHAT IS FAKE MIGHT USE THEIR AT LEAST SOME
ON THE INTERNET ONLINE DATA OF THE TIME

37.2% 39.5%  55.7%

o \BROMOS DIG
SACE -=pNITALIA - EXPORT

USE ATOOLTO BLOCK

ADVERTISEMENTS ON

THE INTERNET AT LEAST
SOME OF THE TIME

33.1%

USE A VIRTUAL PRIVATE
NETWORK (VPN) TO
ACCESS THE INTERNET AT
LEAST SOME OF THE TIME

23.8%

are. . <O>Mel
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| numeri dello scenario digitale in Germania

Uso dei social media

NUMBER OF SOCIAL
MEDIA USER IDENTITIES

67.80 0%

MILLION [UNCHANGED]

SOCIAL MEDIA
USER IDENTITIES vs.
TOTAL POPULATION

SOCIAL MEDIA USER
IDENTITIES AGED 18+ vs.
POPULATION AGED 18+

o \BROMOS DIG
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QUARTER-OMN-QUARTER CHANGE
IN SOCIAL MEDIA USER IDENTITIES

YEAR-OMN-YEAR CHANGE IN
SOCIAL MEDIA USER IDENTITIES

AVERAGE DAILY TIME SPENT
USING SOCIAL MEDIA

AVERAGE NUMBER OF SOCIA
PLATFORMS USED EACH MOR

-4.4% 1H 39M 3.4

-3.1 MILLION YOY: -2 MINS

SOCIAL MEDIA USER
IDENTITIES vs. INDIVIDUALS
USING THE INTERMET

& )

50.0% 50.0%

FEMALE SOCIAL MEDIA USER
IDENTITIES vs. TOTAL SOCIAL
MEDIA USER IDENTITIES

MALE SOCIAL MEDIA USER
. TOTAL SOCIAL
MEDIA USER IDEMTITIES

we
COMPARABILITY: g&gi u I

<OD> Meltwater



| numeri dello scenario digitale in Germania

Uso dei social media — piattaforme piu utilizzate nella popolazione dai 16 ai 64 anni

INSTAGRAM

FACEBQOK

FACEBOOK MESSENGER

:
i |

15.4%

COMPARABILITY:

are. . <O>Mel
SDCiCII eltwater

& \BROMOS DIG
SACE YAITAUA EXPORT



| numeri dello scenario digitale in Germania

Demografica dell’'audience META (Facebook, Instagram, Messenger)
10.8%
I ]
FEMALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE WA FEMALE MALE

18 - 24 25-34 35-44 45 - 54 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

0.2%
MALE

SOURCES: MOTE:

we
COMPARABILITY: are,
e {OD> Meltwater
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| numeri dello scenario digitale in Germania

Uso dei social media — tempo medio mensile speso utilizzando app social

N ' ;o
| vourvee NI
| msmorav  JURY
R ' o
SNAPCHAT 6H 34M
unve  EIRIMT
B 2 53n receoram
B 24 38N x (rwiTer)

- 1H 59M FACEBOOK MESSENGER

- 1H I5M  PINTEREST

. OH 40M LINKEDIN

SOURCE:

are, . <O>Mel
Sﬂﬁiﬂl eltwater
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| numeri dello scenario digitale in Germania

Principali social network per lo shopping in Germania per fascia d’eta (2022)

M Facebook Instagram M YouTube M TikTok

% rispondenti

0%

0%
Gen Z (18-26) Millennials (27-42) Gen X (43-58) Baby Boomers (59-77)

Fonte: Klarna, Nepa
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| numeri dello scenario digitale in Germania
Principali scopi di utilizzo dei social media

48.2%
39.2%
35.7%

7%

274%

20.5%

199

18.6%

18.0%

17.4%

1685

5 6%

548

1545

D 13.2%  SEEING CONTENT FROM YOUR FAVOURITE BRANDS

we
COMPARABILITY: : ATA gggial (0) MEItWU ter
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| numeri dello scenario digitale in Germania

Utilizzo di social media per ricerche sui brand

ANY KIND OF SOCIAL
MEDIA PLATFORM

w

50.8%

YOY: -1.2% (-60 BPS)

FORUMS AMND
MESSAGE BOARDS

»
aan

6.8%

YOY: -10.5% (-80 BPS)

SOURCE:

&3 \PROMOS DIG
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SOCIAL
NETWORKS

33.6%

YOY: +8.4% (+260 BPS)

MICRO-BLOGS
(EG. X / TWITTER)

(4

4.0%

YOY: -13.0% (-60 BPS)

QUESTION & ANSWER
SITES (E.G. QUORA)

©

10.3%

YOY: -2.8% (-30 BPS)

VIOGS [BLOGS IN
A VIDEQ FORMAT)

4.1%

YOY: -12.8% (-60 BPS)

MOTE:

COMPARABILITY:

MESSAGING

AND

LIVE CHAT SERVICES

5.0%

YOY: -5.7% (-30 BPS)

ONLINE PINBOARDS
(E.G. PINTEREST)

7.4%

YOY: -3.9% (-30 BPS)

we
are,
social

<{O> Meltwater




| numeri dello scenario digitale in Germania

Traffico proveniente da click o tap su contenuti delle piattaforme social media verso siti web di terze parti

o A0
- 51% X(TWITTER)
. 2.0% LINKEDIN

I 1.2% TUMBLR

Il.l% OTHERS

OURCE: MNOTES:

are. . <O>Mel
SUCial eltwater
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| numeri dello scenario digitale in Germania

Percentuale di utenti che utilizza le diverse fonti per la scoperta di nuovi brand, prodotti e servizi

31.8%
065
AN

206

00

1945

193%

18.8%

18.8%

18.5%

9%

5%

16.6%

we
SOURCE: t. COMPARABILITY: : | DATA ure.
o <{OD> Meltwater

&3 \BROMOS  DIG
SACE YAITAUA EXPORT



| numeri dello scenario digitale in Germania

Percentuale di utenti che effettua diverse interazioni online

RESEARCH BRANDS VISITED A BRAND'S CLICKED OR TAPPED CLICKED OR TAPPED ON A
ONLINE BEFORE WEBSITE IN THE ON A BANNER AD ON A SPONSORED SOCIAL MEDIA
MAKING A PURCHASE PAST 30 DAYS WEBSITE IN THE PAST 30 DAYS  POST IN THE PAST 30 DAYS

P @ T

36.8% 34.2% 13.7% 11.5%

YOY: +3.1% (+170 BPS) YOY: +2.8% (+150 BPS) YOY: +7.5% (+110 BPS) YOY: +5.5% (+60 BPS)

COMPARABILITY:

b \PROMOS DIG
SACE /\ |TAL|A EXPORT

DOWNLOADED OR
USED A BRANDED MOBILE
APP IN THE PAST 30 DAYS

13.6%

YOY: +13.3% (+160 BPS)

are. . <O>Mel
Sl eltwater




| numeri dello scenario digitale in Germania

Totale di spesa in pubblicita e promozione sui diversi canali nell’'anno 2023

TOTAL AD SPEND YEAR-OMN-YEAR DIGITAL AD SPEND YEAR-OMN-YEAR
(INCLUDING ONLINE CHANGE IN TOTAL AD (INCLUDING SEARCH CHANGE IN
AND OFFLINE CHANMELS) SPEND (ALL CHANMNELS) AND SOCIAL MEDIA) DIGITAL AD SPEND

fi.@

$30.08 +5.0% S$1795 +8.9%

BILLION +$1.4 BILLION BILLION +$1.5 BILLION

COMPARABILITY:

b \PROMOS DIG
SACE /\ |TAL|A EXPORT

DIGITAL AD SPEND
AS A PERCENTAGE
OF TOTAL AD SPEND

59.7%

are. . <O>Mel
SOEICll eltwater



| numeri dello scenario digitale in Germania

Totale di spesa in pubblicita e promozione sui canali digitali nell’lanno 2023

TOTAL ANE SPEND ON
DIGITAL 2 \LL TYPES)

BILLION

0-Y CHANGE IN SPEND
% (+$1.5 BILLION)

BILLION
¥-0-Y CHANGE IN SPEND
$10 MILLION)

ANMNUAL SPEND ON

OMNLINE SEARCH ADS

%

$8.13

BILLION

MGE IM SPEMD

MILLION

NGE IN SPEMD
20 MILLION)

ANMNUAL SPENMD OMN
DIGITAL VIDEO ADS

$3.10

BILLION

O-Y CHANGE IN SPEND
% (+$220 MILLIONJ

SHARE OF TOTAL DIGITA
AD SPEMND: MOBILE DEVICES™

]

49.2%

GE IN SPEND
199 BPS)

ANMUAL SPEND ORN
DIGITAL BAMMER ADS

1]

$3.55

BILLION

SHARE OF T¢ GITA
AD SPEND: SOCIAL MEDIA

21.4%

5E IN SPEMD
22 BPS)

ANMNUAL SPEND ON ONLMNE

INFLUENCER ACTIVITIES

0

$620.0

MILLION
CHANGE IN SPEND
% (+580 MILLION)

we
*ADVISORY: are,

COMPARABILITY: SQC|C|I (0) ME|tWGter
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| numeri dello scenario digitale in Germania

Attitudine degli utenti trai 16 e i 64 anni verso ads e ad tracking

FEEL REPRESENTED USE AN AD BLOCKER DECLINE COOKIES
IN THE ADVERTISING FOR AT LEAST SOME AT LEAST SOME
THAT THEY SEE OR HEAR ONLINE ACTIVITIES OF THE TIME

7.0% 33.1% 33.7%

YEAR-OMN-YEAR CHANGE YEAR-OM-YEAR CHANGE YEAR-OMN-YEAR CHANGE
-5.4% (-40 BPS) -6.0% (-210 BPS) +6.1% (+320 BPS)

b \BROMOS DIG
SACE -=AITALIA  EXPORT

USE A VIRTUAL PRIVATE
NETWORK (VPN) FOR AT LEAST
SOME ONLINE ACTIVITIES

23.8%

YEAR-OMN-YEAR CHANGE
-0.4% (-10 BPS)

we
COMPARABILITY: u r'e' " W r
are. {O> Meltwate



LE ABITUDINI DI SHOPPING ONLINE
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Abitudini di shopping online

Percentuale di utenti web che hanno effettuato operazioni di e-commerce settimanalmente

PURCHASED A PRODUCT ORDERED GROCERIES BOUGHT A SECOND-HAND USED AN OMNLINE PRICE USED A BUY NOW,
OR SERVICE ONLINE VIA AN ONLMNE STORE ITEM VIA AN ONLINE STORE COMPARISON SERYICE PAY LATER SERVICE

20O HE

43.8% 17.2% 14.0% 35.5% 12.1%

we
COMPARABILITY: are. W r
one ol <OD Meltwate

&3 \PROMOS DIG
SACE A ITALIA  EXPORT



Abitudini di shopping online

Le categorie piu popolari per gli acquisti online in Germania nel 2023 per valore di fatturato

ELECTROMNICS FASHIOMN BEVERAGES DIY & HARDWARE FURNITURE PHYSICAL MEDIA

©® | é » = O

$19.09 $23.38 $6.99 $4.59 $3.21 $11.76 $5.55

BILLION BILLION BILLION BILLION BILLION BILLION BILLION
YEAR CHAMG YEAR EAR CHANGE AR CHAMG! YE YEAR CHANGE EAR CHANGH AR YEAR CHAMGE
+3.5% (+5640 MILLION) +13.6 . 2 .3 BILLIOMN) 5. 400 MILLION) - 0 MILLION) : 5 BILLIOM)

OVER-THE-COUMNTER
PHARMACEUTICALS

<>

$2.58 $1.47 $2.72
BILLION BILLION BILLION BILLION BILLION MILLION
YEAR-C R CHAMGE YE EAR CHAMNGE YEAR-OM-YEAR CHAMGE YEA ‘EAR CHAMGE YE EAR CHAMGE MGE YE ¥ R ! JGE
[UNCHANGED] ] - ) - $10 MILLION) H1. 110 MILLION) . 0 MILLION] +8, 220 MILLION) 50 MILLION]

we
COMPARABILITY: SIGNIFICANT AAICH are, Wi
are; 4 {OD> Meltwater
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Abitudini di shopping online

Le categorie piu popolari per gli acquisti online in Germania nel 2023 (scelta multipla dei rispondenti)

0%

Abbigliamento

Scarpe

Libri, film, musica e giochi (esclusi i download)
Farmacia e prodotti per la salute

Cosmetici e cura del corpo

Elettronica di consumo (es. TV, smartphone)
Borse e accessori

Prodotti per animali domestici

Cibo e bevande (escluse le consegne da ristorante)
Elettrodomestici

Mobili e articoli per la casa

Prodotti per lo sport e l'outdoor

Accessori per la casa

Prodotti per il bricolage e il giardino

Articoli di cartoleria e hobbistica

& \BROMOS DIG
SACE YATTALIA EXPORT

10%

20% 30% 40% 50%
: :  50%
, 38% 5
28% 5
250
23%
22%
W 21%
 20%
18%
17%
16%
16%
15%
14%
14%

Fonte: European E-Commerce Report 2023



Abitudini di shopping online
Importanza di opzioni di consegna e reso per gli acquirenti online in Germania

0% 10% 20% 30% 40% 50% 60% 70% 80%

Reso gratuito 72%

Consegna gratuita

Consegna paperless (es. con QR code) 44%

Consegna il giorno successivo 38%

Pick-up a domicilio in caso di reso 33%

Consegna in giornata 28%

|

Fonte: Appinio; Spryker
DIG
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Abitudini di shopping online
Aspetti rilevanti durante 'acquisto diretto online dal sito dei produttori / brand

0% 10% 20% 30% 40% 50% 60% 70% 80%  90%

Usabilita del sito 78%
Consegna rapida : : | | : : : 73%
Garanzia offerta W 72%
Disponibilita del customer service 68% E
Ampia scelta di sistemi di pagamento | 63%
Disponibilita di consigli 48% |

43%

Bonus o programmi a punti

Opzioni di personalizzazione 35%

Fonte: diconium; Statista
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Abitudini di shopping online

Aspetti vantaggiosi dell’acquisto online vs offline

0%

Migliore ispirazione

Prezzi piu bassi

Piu facile confrontare i prezzi
Risparmio di tempo

Assortimento piu ampio di prodotti
Migliori informazioni sui prodotti
Migliore interazione sociale

Migliore servizio clienti

Processo di restituzione piu semplice
Piu opzioni di pagamento

Pagamenti piu sicuri

Migliori informazioni sulla sostenibilita del prodotto

Migliore esperienza di acquisto complessiva

&3 \BROMOS  DIG
SACE -/ TALIA  EXPORT

M In-store M Online

80% 90%

Fonte: Klarna, Nepa



Abitudini di shopping online
Percentuale di utilizzo dei diversi metodi di pagamaneto nelle transazioni e-commerce

SHARE OF B2C ECOMMERCE  SHARE OF B2C ECOMMERCE  SHARE OF B2C ECOMMERCE  SHARE OF B2C ECOMMERCE  SHARE OF B2C ECOMMERCE
TRANSACTION VOLUME TRANSACTION VOLUME TRANSACTION VOLUME TRANSACTION VOLUME TRANSACTION VOLUME
ATTRIBUTABLE TO DIGITAL ATTRIBUTABLE TO DEBIT ATTRIBUTABLE TO ATTRIBUTABLE TO ATTRIBUTABLE TO OTHER

AND MOBILE WALLETS AND CREDIT CARDS BANK TRAMNSFERS CASH-ON-DELIVERY PAYMENT METHODS

o

32.6% 12.0% 4.5%  20.6%

are. . <O>Mel
SOCiﬂl eltwater
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Abitudini di shopping online
Top Google Shopping search 2023

# SEARCH QUERY INDEX vs. TOP QUERY # SEARCH QUERY INDEX vs. TOP QUERY

NIKE 100

AMAZON

SCHUHE 7 REWE
ADIDAS OoTTO

LEGO 5C 5 LUDL
JORDAN ROSSMANN
EBAY ( 7 P54

IKEA POKEMON
DM - OBl

APPLE - IPHONE 14

are, . <O>Mel
50(:"]' eltwater
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LE PRINCIPALI PIATTAFORME E-COMMERCE
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Le principali piattaforme e-commerce

Fatturato dei top 15 online marketplace in Germania - in milioni di Euro

www.amazon.de
www.otto.de
www.mediamarkt.de
www.zalando.de
www.ikea.com
www.saturn.de
www.apple.com
www.lidl.de
www2.hm.com/de_de/index.html
www.docmorris.de
www.bonprix.de
www.alternate.de
www.notebooksbilliger.de
www.aboutyou.de

www.cyberport.de

S \PROMOS
SACE -, 'TALIA

2.000

DIG
EXPORT

4.000

6.000

8.000

10.000

12.000

14.000 16.000 18.000

15.680,6

Fonte: ecommerceDB.com; EHI Retail Institute



Le principali piattaforme e-commerce

Fatturato dei top online stores nel segmento fashion in Germania nel 2022 — in milioni di Euro

zalando.de
otto.de
hm.com
aboutyou.de
bonprix.de
breuninger.com
amazon.de
bestsecret.com
uniglo.com

shein.com

& \BROMOS
SACE i ITALA

500
698
655
644
599
379
DIG
EXPORT

1.000

947

882 :

1.500

1.531

2.000

2.500

2.393

3.000

Fonte: ecommerceDB.com; Statista



Le principali piattaforme e-commerce
Fatturato dei top online stores nel segmento elettronica di consumo in Germania nel 2022 — in milioni di Euro

0 1.000 2.000 3.000 4.000 5.000 6.000

amazon.de . . . . . 5.450 |
apple.com
mediamarkt.de
otto.de

saturn.de
cyberport.de
notebooksbilliger.de
alternate.de

mindfactory.de

jacob.de

Y \F,’ROMOS DIG Fonte: ecommerceDB.com; Statista
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Le principali piattaforme e-commerce
Fatturato dei top online stores nel segmento Toys & Baby in Germania nel 2022 — in milioni di Euro

0 100 200 300 400 500 600 700 800 900 1.000
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Grazie!

* Lo scenario digitale in Germania e
opportunita per le PMl italiane

* Francesca Poletti
Esperta Promos Italia
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