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Agenda

L'utilizzo di Internet e dei social media in Giappone
L'eCommerce in Giappone

Alcune case studies
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Scenario digitale: l'utilizzo di
Internet e dei social media in
Giappone
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Quanto e utilizzato Internet?

1193% della
popolazione
accede ad
Internet

{EADUNES FOR MOBILE
N » .

NTERNET, AND SOCIAL '

@ NIRRT RS AND BOCI L MIDNA U

W @

126.3

MILLION
URBANISATION

91.8%

MOBIL INTERNET ACTIVE SOCIAL
CONNEC H NG USERS MEDIA USERS

201.1 117.4 93.80

MILLION MILLION MILLION

ve. FOPLLATION POPULATION va POPULATION

]59.3(‘)‘& 93 O 0o 74.30‘0

we e .
ore. Hootsuite

1 74,3% della
popolazione
usa i social
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| consumatori giapponesi
rimangono in media connessi ad

Internet 4 ore e 25 minuti,

I’83% di questi vi accede tramite
mobile
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USE OF MOBILE APPS BY CATEGORY

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT USES EACH TYPE OF MOBILE APP EACH MONTH n

APAN

CHAT APPS SOCIAL ENTERTAINMENT MUSIC GAME
[MESSENGERS) NETWORKING APPS AND VIDEO APPS APPS APPS

® @O @ @@

75.3% 74.7% 58.1% 34.0% 39.2%

SHOPPING MAP BANKING AND HEAITH, FITNESS, DATING AND
APPS FINANCIAL SERVICES APPS AND NUTRITION APPS FRIENDSHIP APPS

@ @ @

56.5% 24.7% 12.9% 3.9%
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E i Social Media?

11 98% degli
utenti accede ai
social da mobile

SOCIAL MEDIA USE

USE OF SOCIAL NETWORCSE AND MESSENGER SERVICES, WITH DETAR FOR MOBLE SOOAL MEDIA USE

A;unu: WITH NSO MAOATS DU 10 CHANGES 3V DATA SOURCEL USEE NUMBERS MAF NOT &

ANNUAL CHANGE
IN THE NUMBER OF
SOCQAL MEDIA USERS

93.80 74.3% +4.9% AR Y. 98.0%

MILUON +4.4 MILLION MILLION

we -
are. '™ Hootsuite
sncial

Tra il 2020 ed il
2021 il numero
di social media
users e cresciuto
quasi del 5%
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Le piattaforme social piu utilizzate

LINE: 88M
Youtube: 65M
Twitter: 50M
Instagram: 38M

Linkedin: 21M

SNSTYx 773D

100 O

Facebook: 18M
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LINE: 88 milioni di utenti attivi mensilmente
(marzo 2021)

MY SHOP & = .« . .
@ Apertura account ufficiali

+ Shartcut X+ Add Frend

LINE Chat e comunicazioni di marketing con

oorE official Y Lineray : . :
Account gli utenti, come i LINE moments oppure
Produet i Reward AD
- LINE

() LINEMAN POINTS
Creazione di coupon

i
GARMIN GDRES60 v~  Cotton Jersey OA I IU s
Mens NIKE color b+ .

ens 3 rewneck T-Shirt
$496 $650

Pagamenti digitali
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LINE e un social chiave, usato dall’84,6% dei giapponesi

LINE Only
40.0%

HEDT—E2AGHIA 1 9.3% M EDY—-ECAGIFNA : 3.9%
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LINE Life on LINE Messenger APP Services @ En-

LINE NEWS

nE2AOF ARREREES

Keep current with

the latest news on LINE. . --

LINE NEWS is the most popular news content curation IAYORT R 77 AN EWRAI-RE X

FANDEANC-RA. BT TRR Ve b

service in Asia and aims to deliver valuable content that

a2
EHEAN AL BTSN
BRER. AMcaG LRy

W
LTASCANN WTES e LI

AR TRARFOFL O~ BmImncHs
ASUVAEN - sTane vou

enrich your everyday life.

[ More details
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LINE Life on LINE Messenger APP Services @ en-

LINE ARZY 7

LINEALAT T

o N | LINE Healthcare

ANRTTHAE Consult with the

ASI R4 AR

i E gl doctors with LINE app

LINE Healthcare offers chat-based medical consultation

SYcHaYs:

service, enabling users to consult directly with the doctors
through the LINE app. Speak about your concerns and get

0 § s : 1 advice on how to look after yourself at home, and more
L

EI KT

LemsEm \ . [ More details
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LINE Life on LINE Messenger APP Services @ en-

LINE

LNE 7]

LINE Pay
AR T A

Easily make

000 0000 0040 4)7) 43

BLEEE O

; GARAmY

payments online/offline with LINE Pay.

LINE Pay is an easy, convenient, and safe payment system = . f‘: Eve

Enjoy freely making payments without your wallet.
66,087 A
\RESCeIm
N MA Y

o B [2 More details
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LINE Life on LINE Messenger APP Services @ en-

—

dd
LINE MUSIC

Listen, Watch and
Sing along.

LINE MUSIC is a music streaming service in Japan with
over 70 million songs, both Japanese and foreign. Users
can listen to trending songs, watch music videos and enjoy

the sing-along feature.

‘ B [ More details
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\

LINE

Life on LINE Messenger APP Services

e

&

Texts, Voice & Video Calls Stickers, Emoji, Themes OpenChat

You can send one-on-one and group 1exts, and use You can share you feelings with stickers or emoji You can meet new mends with similar interests and

mlemational voice and video calls with your fnends and wiap your app with calorful themes share fun news and mformation

@aa LN

Hometab Timeline Wallet

You can acoess 10 various information, services, Exchange strodes with your close Mends. You can Paying or sending money by “LINE Pay”, and you

contents like LINE family services, stickers, etc aiso find your favorite storles by "Discover” can use various LINE financial services.
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LINE - esempi di annunci
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Il Giappone e il terzo mercato piu
grande per I'eCommerce, con un
fatturato di circa 105 miliardi di

dollari nel 2020, posizionandosi
davanti al Regno Unito e dietro agli
Stati Uniti e alla Cina
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FERCENTAGE OF THAT HAS PERFORMED EACH ACTIVITY IN THE PAST MONTH

ECOMMERCE ACTIVITY OVERVIEW n

SEARCHED ONUNE FOR SITED AN ("Nlle USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL STE 4 APPF ON A MOBILE PRODUCT ONUNE FRODUCT ONLINE
TO BUY (ANY DEVICE) N PHONE OR ON A TABLET [ANY DEVICE) VIA A MOBILE PHONE

1 73,7% degli Solo il 32,1% ha
internet users ha comprato online
comprato online 6% 85.0% 48.4% 73.7% da mobile
nell’'ultimo mese nell’'ultimo mese
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ECOMMERCE SPEND BY CATEGORY n

THE TOTAL AMOUNT SPENTIN CONSUMER ECOMMERCE CATEGORIES IN 2020, IN U.S. DOLLARS

A\ CHANGES TO CATEGORY DERNITIONS AND REVISIONS TO MISTORICAL DATA MEAN VALUES ARE NOT COMPARARE WITH PREVIOUS REPORTS e
TRAVEL, MOBIUTY, & FASHION ELECTRONICS & FOOD &

ACCOMMODATION™® & BEAUTY PHYSICAL MEDIA PERSONAL CARE

$31.06 $23.93 $18.90 $25.77

BILLION BILLION BILLION BILLION
FURNITURE & TOYS, DIY DIGITAL VIDEO

APPLIANCES & HOBBIES MUSIC GAMES

$16.32 $19.73 $1.15 $16.82

BILLION BILLION BILLION BILLION

SOURCES: T A MAMNEET RO RORE MMESCE T Mo Y AN ) AL METIA A ESSED AN X021 FOUES BASE N ESTWAAE FHALYEAR Oriipge FULUMER we -
MO # S PN ££ STAISTA COMAOUMOO /DAL MAREETS FOR MORE DEIALS NOTES: DATA FOR DIOEAL MUSIC ANDVIDE AL LT STREAMDY G‘O. Hootsu‘te'
DEFNITIONS FOR CATRGORES DENOTED 3Y I Ve ALY MANGED DAIA MAY NOT as y MBEAN E WITH MY - pecat socu

ad L w0 (4 & " L0 B
* COMPARABILITY ADVISORY. RASE CHANGE
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Gli eCommerce piu popolari

Rakuten Ichiba 41.4%
Amazon

Yahoo Shopping
au Pay Market
PayPay Mall
Omni 7

d Shopping
Lohaco

au Wallet Market

Others

10% 15% 20% 25% 305 35% 40% 45% 50%
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Rakuten
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Rakuten

Rakuten is the Largest Rakuten Group Expansion
E-Commerce Marketplace

E-Commerce Marketplace Share in Japan Rakuten Group, Inc, operates the largest E-Commerce

marketplace called “Rakuten Ichiba" in Japan.

Total Transaction " 2019 Domestic E-Commerce GMS
3.9 Trillion JPY (APX: 31.3BL USD)

Rakuten

“‘ Number of Membership ID
- % 111.4 Million

Yahoo ! Japan Amazon Japan

sl Average Daily GMS
'l 107 Billion *(APX: 86.7ML USD)
Household Goods Food Apparel
@ Number of Merchants
W5y Overa9ss7
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Rakuten

Fees

Registration Fee 60,000 JPY (APX: 552 USD)

Monthly Fixed Fee

50,000 JPY (APX: 460 USD)
(consultation fee included)

Listing Capacity 20,000 *it can be increased upon request
System Commission 2.0%-4.0%, +0.5% via mobile
System Enhancement Fee 0.1%
Payment Processing Fee 2.5%-3.5%
Affiliate Fee 2.6%-10.4% (sales via affiliate)
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Rakuten - https://www.rakuten.co.jp/ec/sellinjapan/

Rakuten WHLNEID opemm OnmiA CWARE °HEOS
l} n

Y 0 7 > SELL ON JAPAN'S #1 ONLINE SHOPPING MALL

Select longuage v

Start selling in Japan

Discover Rakuten Ichiba's cross-border
E-Commerce program

CONTACTUS

Why sell in Japan?
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Zozotown

ZOZOTOWN <o

az4ry N Q B

SHOP LIST

ATTACHMENT
Chloe
COMME des GARCONS POCKET
Dsquared2
Ermenegildo Zegna
FURLA
J&M DAVIDSON
kate spade new york
LAUREN RALPH LAUREN
Maison Kitsune
PROMw>
\/.

g e

BEDWIN & THE
HEARTBREAKERS

COACH

DIESEL

dunhill

FACETASM

GOLDEN GOOSE

Bonpoint

COMME des GARCONS JUNYA

WATANABE MAN

Dries Van Noten

EMILIO PUCCIK

FACTOTUM

HUGO BOSS

JIL SANDER JW ANDERSON

KENZO kolor BEACON

LOEWE MACKINTOSH

Maison Margiela Maison MIHARA YASUHIRO l I
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Zozotown
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Enoteca
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Furla Instagram & LINE case study

Furla, ha lanciato una special capsule collection in

X e e s s s o . collaborazione con LINE ed i suoi simpatici sticker
FURLA

FURLA 1927 MINI |

Olaczonr the new Spring Semmer 2020
rampaign

Furla ®
25 owntaw 2020 -6

FURLALITTLE CATSO L2 ¥ a s

ME - SHEH HEeW) 1SAVACL-YaVERMTEHELL T2
VR Ky QL7288 117 (B) £T. FURLABR ®
¥36,000 (BA) ALMAZRENKE, T2ASUrAFeuY) b=k
’ NeZETLEV b, B<RURRRTROT, E8HIC)
FECs5h5Y
hitps:/bit W 3gSabof

. 0
’N-
1 7] (753 ~
S B ﬁ. %
00 Condivioni-1

d:] M place l'__f Commenta 2 Condividl

s

k
o
jl
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Barilla Facebook Account

https://www.facebook.com/B
arillaJP/videos/128648381502

4407/
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https://www.facebook.com/BarillaJP/videos/1286483815024407/

Fior di Maso: Instagram — retail stores and website
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https://fiordimaso.jp/ja/

Barbaresco: eCommerce su Rakuten
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Il potere dell’influencer marketing

Le gemelle
RikaRiko x Zara
i
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